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中的技术进行了介绍：采用 Struts+Spring+Hibernate 的 Java EE架构，采用 Struts 
MVC 框架控制页面跳转及页面和后台业务处理的数据交互，采用 Spring依赖注



























E-commerce has become an important part of the daily life of consumers, and the 
proportion of the future will further improve the situation, the traditional consumer 
industry also has accessed to the circulation of electricity suppliers. Dairy products 
are one of the mass consumer goods; opening up the e-commerce channels is also a 
trend. E-commerce sites springing up, it's difficult to highlight the characteristics for 
intense competition and serious homogenization trend. At present, some of the 
common characteristics of e-commerce sites are early invest more difficult to profit, 
and over a period of time or even years after the accumulation will be profitable. 
The thesis first analyzes the background and significance of the subject.Then the 
system design and development process of the technology are introduced: the use of 
Java EE Struts+Spring+Hibernate architecture.Data exchange using Struts MVC 
framework to control the page jump and the processing of the page and the 
background. Spring relies on the implementation of the business to achieve class, and 
to provide enterprise class application support.The Hibernate O/R mapping 
framework is used to realize the mapping between the data objects and database tables, 
and to control the access and operation of the database. Based on detailed analysis to 
the dairy enterprise requirements,it is concluded that the functional modules of the 
system and non functional requirement.And the detailed design and database design is 
carry on, the function of the system is implemented and tested.Finally, the thesis 
summarizes the development process of the dairy e-commerce platform, put forward 
the prospect for further research. 
The dairy e-commerce platform offer the platform of the display and sale of 
goods for dairy enterprise.And it provide convenient shopping and payment platform, 
turn the traditional pattern of offline order milk to online to achieve profit. 
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第三章系统的设计，对技术进行了介绍：采用 Struts+Spring+Hibernate 的 Java 
EE架构，采用 Struts MVC框架控制页面跳转及页面和后台业务处理的数据交互，
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